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“I haven’t missed one issue In three years. 
Out of all the magazines I have seen the best return on my 

advertisements with Chicago Scene.”

Matt Deichl, General Manager Enclave Nightclub

what are people saying about chicago scene?”

”
”

”

Chicago Scene has been our  

“Chicago-Scene represents what’s great about Chicago nightlife.  It’s attention to detail offers a 
view of dining and drinking establishments that is both honest and refreshing.  It was a great feeling 
to open Rockit Bar & Grill knowing that we had the support of Chicago-Scene’s readers.”   

 -Brad Young CEO,  Rockit Ranch Productions

Barbie Adler, President, Selective Search Inc.

-Billy Dec, President, 
Rockit Ranch Productions

“Chicago-Scene is the
best little book 
of fun and style  
in Chicago”

“An invaluable tool 
in reaching the 
demographic” 

Gregg Horan, 
Director of Operations,
Gibsons Restaurant 
Group

greatest single resource
for my company to reach
 hip, successful and attractive 
  women in Chicago.

“Chicago-Scene.com and Scene Magazine reach an A-list crowd and have been great partners 
in building business atmany of our nightlife venues, including The Leg Room, The Apartment, 

White Star, Vision, Magnum’s Steakhouse and others. Ted Widen and Scene always deliver!
-Tim Borden Vice President, Ala Carte Entertainment Hospitality Group

“Chicago Scene is a great form of marketing that gives tremendous “bang for your buck.” Our 
marketing dollar goes much further in Scene Magazine than traditional advertising. Sponsorship 
opportunities of the many Chicago Scene Events, our companies’ events/parties on the website, 
newsletter, banner ads emails etc; they are like having your own marketing team who dedicate 
themselves to promote the items that you are selling.  Many people have commented on the 
various brand ideas we have promoted via Chicago Scene and their creative form of marketing.  
You are a pleasure to work with. If I could offer one piece of advice to the team at Chicago 
Scene.com/Scene Magazine, it would be to keep up the great work. You are truly one of a kind.” 
   

-Carla Ann Lyons-Kucharczyk,  Remy Amerique, Inc: On Premise Specialist 
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"We started advertising that Bull and Bear was "Going Public" in Chicago Scene Magazine as far 
as six months prior to our opening. There are some that say this was premature. When we finally 

opened we had a line around the block for weeks. We use the Value added Tools Scene provides 
every week to keep people coming back for more! You can't wait until after you're open to begin 

promoting your restaurant, there's no going back after your first guests walk into an empty space. 
Word spreads like wildfire is my industry, there's no such thing as too much buzz."

–Brandon Zisman owner of Stone Lotus & Bull & Bear
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